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Continued solid performance 
despite COVID-19 pandemic

ςSolid full year sales performance, continued profit 
improvement and strong cash flow, enabling 
continued investments into levers for growth

ςGradual recovery in short-term demand has 
continued, however volatility remains especially for 
foodservice

ςStrong continued demand for fiber packaging and 
retail tableware

ςWe have embarked on a transformation journey in 
line with our long-term growth ambition. We focus on 
improving our competitiveness, innovation and 
sustainability, for growth



Our operating 
environment
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2020 has been a year of external disruption and internal 
transformation

- Macroeconomy impacted by COVID-19 crisis 
and continued geopolitical tensions

- Sustainability legislation gaining momentum 
particularly in the EU, creating uncertainty, 
and also opportunities

- Consumption shifttowards consumption at 
home. Rise in demand for innovation in 
circular products. Competitive pressure 
created by available capacity

EXTERNAL DISRUPTION

- 2030 growth strategy finalized and rolled-out 
with enhanced focus on sustainability, 
digitalization, innovation and high-
performance

- Product portfolio adapting to consumption 
changes and increased sustainability focus

- Preparing for post-COVID, including actions 
to improve competitiveness and investments 
for expansion and automation

INTERNAL TRANSFORMATION

Our renewed purpose inspires our everyday work: Protecting food, people and the planet
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Essential status and health and safety safeguards ensured business 
continuity to serve our customers

ς During 2020, temporary 
close-down of operations in 
14 out of 81 units, with only 
3 units closed for more than 
3 weeks

ς Operations have been 
closed during 1% of the time

ς We have constantly worked 
on protecting the health of 
our employees

% of weeks in operation in 2020

North & South America 99%

Europe (incl. Eastern Europe) 97%

Middle East & Africa 99%

Asia and Oceania 99%

Total 99%



Business performance



Development of net sales in Q4 2020
(EUR million)
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Q4 2020: Net sales negatively impacted by effects from COVID-19

Net sales -7% in Q4 2020

ςComparable net sales -2% 
(-7% in emerging markets)

ς1% from acquisitions 

ς6% negative currency impact 

Comparable net sales growth is growth excluding foreign currency changes, acquisitions, divestments and ancillary businesses.
Acquisitions calculated for 12 first months from closing.



Development of net sales in 2020
(EUR million)
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2020: Food on-the-shelf packaging continued to grow, whilst food 
on-the-go was affected by the pandemic

Net sales -3% in 2020

ςComparable net sales -2% 
(-6% in emerging markets)

ς2% from acquisitions 

ς3% negative currency impact 

Comparable net sales growth is growth excluding foreign currency changes, acquisitions, divestments and ancillary businesses.
Acquisitions calculated for 12 first months from closing.


